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Preface

Lightcast is a leading provider of economic impact studies and labor market data to educational
institutions, workforce planners, and regional developers in the U.S. and internationally. Since 2000,
Lightcast has completed over 3,000 economic impact studies for educational institutions in three
countries. Along the way, we have worked to continuously update and improve our methodologies to
ensure that they conform to best practices. The present study reflects the latest version of our model,

representing the most up-to-date theory for conducting human capital economic impact analyses.

This model, as with previous versions, has various external data inputs which reflect the most current
economic activity and data. These data include (but are not limited to): the taxpayer discount rate; the
consumer savings rate; the consumer price index; state and local industry earnings as a percent of
total industry earnings; and income tax brackets and sales tax by state. All data sets are maintained

quarterly, although most updates occur only once a year.

These and other changes mark a considerable upgrade to the Lightcast economic impact model. Our
hope is that these improvements will provide a better product for our clients — reports that are more
transparent and streamlined, methodology that is more comprehensive and robust, and findings that

are more relevant and meaningful to today’s audiences.

While this report is useful in demonstrating the current value of the Alabama Technology Network
(ATN), it is not intended for comparison with ATN'’s previous study conducted by Lightcast in 2023.
Due to the extent of the external data changes as well as improvements to Lightcast's model since
2023, differences between results from the 2023 study and the present study do not necessarily

indicate changes in the value of the network.

Lightcast encourages our readers to approach us directly with any questions or comments they may
have about the study so that we can continue to improve our model and keep the public dialogue
open about the positive impacts of education.



A note on comparing studies

It is important to note that the changes outlined above represent important improvements to our
methodology, ultimately providing more accurate and robust results. However, these changes make it
difficult to directly compare past studies to the current study, with the effectiveness of the comparison
decreasing as the age of the previous study increases.

Additionally, in general Lightcast discourages comparisons between individual institutions and between
educational systems since many factors, such as regional economic and political conditions, are outside of
the institution’s control. In addition, every institution is unique, meaning the results and types of impact or

investment measures are tailored to the specific institution or educational system.



Acknowledgments

Lightcast gratefully acknowledges the excellent support of the staff at the Alabama Technology
Network (ATN) in making this study possible. Special thanks go to the Alabama Community College
System (ACCS) and Keith Phillips, Executive Director ATN, who approved the study, and to Joey
Massey, Manufacturing Extension Partnership (MEP) Program Director; Jada Freeman, MEP Program
Coordinator; Paige Caulfield, Marketing and Public Relations Manager; and Jody Upchurch, Director
of Finance and Accounting, along with Kelly Birchfield, Director, ACCS Office of Organizational
Effectiveness and Research, who collected much of the data and information requested. Any errors

in the report are the responsibility of Lightcast and not any of the above-mentioned individuals.

L Lightcast

Lightcast provides colleges and universities with labor market data that help create better outcomes for
students, businesses, and communities. Our data, which cover more than 99% of the U.S. workforce, are
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Executive summary

This report assesses the impact of the Alabama Technology Network (ATN) on the state
economy and the benefits generated by the network for state and local taxpayers. The
results of this study show that ATN creates a positive net impact on the state economy

and generates a positive return on investment Alabama taxpayers.




Economic impact analysis

During the analysis year, ATN spent $7.4 million on payroll and benefits for 56 employees and spent

another $3.4 million on goods and services to carry out its day-to-day operations. This initial round of

spending creates more spending across other businesses throughout the state economy, resulting in

the commonly referred to multiplier effects. This analysis
estimates the net economic impact of ATN that directly
accounts for the fact that state and local dollars spent on
ATN could have been spent elsewhere in the state if not
directed toward ATN and would have created impacts
regardless. We account for this by estimating the impacts
that would have been created from the alternative spending
and subtracting the alternative impacts from the spending
impacts of ATN.

The additional income of
$392.3 million created by ATN
is equivalent to supporting
3,687 jobs in Alabama.

This analysis shows that in fiscal year (FY) 2023-24, operations spending of ATN, together with the

enhanced productivity of businesses ATN supported, generated $392.3 million in added income for

the Alabama economy. The impact of $392.3 million is equivalent to supporting 3,687 jobs. These

economic impacts break down as follows:



Operations spending impact

Payroll and benefits to support ATN's day-to-day operations amounted to $7.4 million. The network's
non-pay expenditures amounted to $3.4 million. The net impact of operations spending by ATN in
Alabama during the analysis year was approximately $8.5 million in added income, which is

equivalent to supporting 63 jobs.

Business support impact

The main mission of ATN is to provide extensive workforce training, technical assistance, and
engineering services to Alabama businesses. These businesses will create an impact on the state
economy through the retention and creation of new jobs and increased business investments, which
inturn will increase demand for goods and services across the state economy. ATN helped businesses
retain or grow by more than 3,000 jobs in FY 2023-24."

The jobs retained or created by businesses, along with the additional spending of the businesses
supported by ATN, created $383.8 million in added income, which is equivalent to supporting 3,624

jobs.

Important note

When reviewing the impacts estimated in this study, it is important to note that the study reports impacts in
the form of added income rather than sales. Sales includes all of the intermediary costs associated with
producing goods and services, as well as money that leaks out of the state as it is spent at out-of-state
businesses. Income, on the other hand, is a net measure that excludes these intermediary costs and leakages
and is synonymous with gross state product (GSP) and value added. For this reason, it is a more meaningful

measure of new economic activity than sales.

"The business support impact is limited to those businesses that responded to an independent third-party survey where they quantified
monetary or job related impacts. The business support impact can therefore be considered conservative because it does not include all
businesses ATN served in FY 2023-24.



Taxpayer investment analysis

Taxpayers provided $5.7 million of state and local funding to
ATNIinFY 2023-24. In return, taxpayers received $37.1 million
in added tax revenue stemming from tax rates applied to
ATN's operations spending, the earnings of workers whose
jobs were retained or created, and increased investments of
businesses because of the support of ATN. For every tax
dollar spent supporting ATN, Alabama taxpayers received an
average of $6.50 in return in FY 2023-24.
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For every tax dollar spent
supporting ATN, taxpayers will
receive an average of $6.50
inreturnin FY 2023-24.
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Chapter 1:

Introduction
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The Alabama Technology Network (ATN) was established in 1987 with the development of five
"Centers of Excellence”. Its purpose was to address the existing and future workforce in the state to
improve economic growth. By 1996, ATN became well established, and additional locations were
developed across the state, making ATN's resources easily accessible. ATN is led by Keith Phillips,
Executive Director. ATN's service region, for the purpose

of this report, is the state of Alabama.
ATN was established in 1987 with

While ATN affects the state in a variety of ways, many of .
the development of five “Centers

them difficult to quantify, this study considers ATN's

economic benefits. ATN's day-to-day operations and its ofieedlience i eelEss e

support of state businesses help to grow the state existing and future workforce in

economy through the output and employment generated ~ the state toimprove economic
by businesses. The benefits created by ATN extend as far growth.

as the state treasury in terms of the increased tax receipts.

This report assesses the impact of ATN as a whole on the state economy and the benefits generated
for taxpayers. The approach is twofold. We begin with an economic impact analysis of ATN on the
Alabama economy. To derive results, we rely on a specialized Multi-Regional Social Accounting
Matrix (MR-SAM) model to calculate the added income created in the Alabama economy as a result
of increased consumer spending and the training, technical assistance, and engineering services ATN
provides. Results of the economic impact analysis are broken out according to the following impacts:
1) impact of ATN's operations spending and 2) impact of businesses supported.

The second component of the study measures the benefits generated by ATN for state and local
taxpayers. The study measures the benefits to taxpayers in the form of increased tax revenues
stemming from the spending of ATN and business spending as a result of the support ATN provided.

The study uses a wide array of data that are based on several sources, including the FY 2023-24
financial reports and business information from ATN; industry and employment data from the Bureau
of Labor Statistics and Census Bureau; and outputs of Lightcast’s impact model and MR-SAM model.



Chapter 2:

Profile of the Alabama Technology
Network and the economy




The Alabama Technology Network (ATN) is a leading provider of workforce training, technical

assistance, and engineering services to incumbent workers across the state of Alabama. Established
in 1987 with the development of five “Centers of Excellence”, ATN has a rich history of providing
extensive, high-quality training, technical assistance, and engineering services in areas of Continuous
Improvement, Environmental Health and Safety, Food Industry, Industrial Maintenance and
Technology, and Leadership and Management

Development. Since its establishment nearly 40 years L .

ago, ATN has expanded to include a total of 21 locations ATN's missionis to provide the
throughout the state. In FY 2023-24, ATN was supported

by 56 employees.

most extensive workforce training,
technical assistance, and

o ) . engineering services in order to
ATN's mission is to provide the most extensive workforce

- . , ) ) ) improve Alabama'’s business and
training, technical assistance, and engineering services

in order to improve Alabama's business and industry. gl sy
Recognized as the Alabama Center for the National
Institute of Standards and Technology (NIST) Manufacturing Extension Partnership (MEP), ATN
collaborates with manufacturers providing resources, guidance, and technology. In addition, ATN
provides pre-planned workshops in a range of formats, including in-person and online. Further, the

network offers customized workplace training covering an array of topics that may be requested.

In addition to providing excellent opportunities for incumbent workers across Alabama, ATN is a vital
asset to employers in the state. The network provides additional high-quality instruction to the state
workforce and delivers flexible and responsive training opportunities through its classes and
workshops, strengthening industry and raising economic prosperity across Alabama and beyond.



ATN employee and finance data

The study uses two general types of information: 1) data collected from ATN and 2) state economic
data obtained from various public sources and Lightcast's proprietary data modeling tools.? This
chapter presents the basic underlying information from ATN used in this analysis and provides an

overview of the Alabama economy.

Employee data

Data provided by ATN include information on employees by place of work and by place of residence.
These data appear in Table 2.1. As shown, ATN had 56 employees in FY 2023-24. Of these, all worked

in the state and 98% lived in the state. These data are used to isolate the portion of the employees

payroll and household expenses that remains in the state economy.

Table 2.1: Employee data, FY 2023-24

Total employees 56
% of employees who work in the state 100%
% of employees who live in the state 98%
Source: Data provided by ATN

Revenues

Figure 2.1 shows ATN’s annual revenues by funding source — a total of $10.1 million in FY 2023-24. As
indicated, instructional fees comprised 17% of total revenue, and revenues from state and local
government sources comprised another 55%. The federal government funded 22% and all other
revenue comprised the remaining 6%. These data are critical in identifying the annual costs of ATN

for state and local taxpayers.

2 See Appendix 5 for a detailed description of the data sources used in the Lightcast modeling tools.



Figure 2.1: ATN revenues by source, FY 2023-24

All other revenue

0,
6% Instructional fees

17%
Federal
government Local government
22% “ <1%

Total revenues
$10.1 million

State government
55%

Percentages do not sum to 100% due to rounding.
Source: Data provided by ATN

Expenditures

Figure 2.2 displays ATN's expense data. The payroll at ATN, amounted to $7.4 million. This was equal
to 67% of ATN's total expenses for FY 2023-24. Other expenditures, including depreciation and
purchases of supplies and services, made up $3.6 million. When we calculate the impact of these
expenditures in Chapter 3, we exclude depreciation expenses, as they represent a devaluation of

ATN's assets rather than an outflow of expenditures.

Figure 2.2: ATN expenses by function, FY 2023-24

All other
expenditures
31%

Depreciation
1%

Total expenditures
$11.0 million

Employee salaries,
wages, & benefits
67%

Percentages do not sum to 100% due to rounding.
Source: Data provided by ATN



The Alabama economy

Since ATN was first established, it has been serving Alabama by enhancing the workforce, providing

businesses with technical assistance and engineering services. Table 2.2 summarizes the breakdown
of the state economy by major industrial sector ordered by total income, with details on labor and non-
labor income. Labor income refers to wages, salaries, and proprietors’ income. Non-labor income
refers to profits, rents, and other forms of investment income. Together, labor and non-labor income
comprise the state’s total income, which can also be considered the state’s gross state product (GSP).

As shown in Table 2.2, the total income, or GSP, of Alabama is approximately $274.9 billion, equal to
the sum of labor income ($181.5 billion) and non-labor income ($93.5 billion).



Table 2.2: Income by major industry sector in Alabama, 2023*

Labor Non-labor Total

income income income % of total Sales
Industry sector (millions) (millions) (millions)! income (millions)
Manufacturing $§24,952 $25,115 $50,067 18%  $156,660
Government, Non-Education $22,297 $7,468 $29,765 1% $175,324
Retail Trade $11,758 $9,511 $21,269 8% $35,406
Finance & Insurance $11,964 $8,465 $20,429 7% $32,248
Health Care & Social Assistance $17,895 $1,864 $19,759 7% $31,144
Professional & Technical Services $16,099 $3,018 $19,117 7% $29,526
Wholesale Trade $8,414 $7,061 $15,475 6% $25,843
Construction $11,050 $2,513 $13,563 5% $26,289
Government, Education $10,956 SO $10,956 4% $12,736
Real Estate & Rental & Leasing $§7,620 $3,124 $10,744 4% $23,634
Utilities $2,315 38,047 $10,362 4% $16,514
Transportation & Warehousing $6,753 $2,794 $9,547 3% $18,489
Administrative & Waste Services $7,231 $1,410 $8,642 3% $16,023
Accommodation & Food Services $5,223 $2,691 $7,914 3% $16,140
Information $2,588 $4,576 $7,164 3% $12,413
g;':ﬁ;ls:t:;’lf:; (except Public $5,811 $698 $6,509 2%  $11,292
’Gggg;‘g“re' Forestry, Fishing & $2,584 $2,010 $4,504 2%  $10,901
E”;;'a”ft'ii“a”y'”g' & Oiland Gas $785 $2,415 $3,200 1% $5,583
Ennigfsr?:;‘:”t of Companies & $2,549 $177 $2,725 1% $4,262
Educational Services $1,546 $144 $1,690 1% $2,368
Arts, Entertainment, & Recreation $1,063 $352 $1,415 1% $2,483
Total $181,452 $93,453 $274,906 100% $665,277

* Data reflect the most recent year for which data are available. Lightcast data are updated quarterly.
' Numbers may not sum to totals due to rounding.

Source: Lightcast industry data

Figure 2.3 provides the breakdown of jobs by industry in Alabama. The Retail Trade sector is the
largest employer, supporting 300,323 jobs or 10.1% of total employment in the state. The second
largest employer is the Manufacturing sector, supporting 294,647 jobs or 9.9% of the state’s total
employment. Altogether, the state supports 3 million jobs.?

3 Job numbers reflect Lightcast's complete employment data, which includes the following four job classes: 1) employees who are counted
in the Bureau of Labor Statistics’ Quarterly Census of Employment and Wages (QCEW), 2) employees who are not covered by the federal
or state unemployment insurance (Ul) system and are thus excluded from QCEW, 3) self-employed workers, and 4) extended proprietors.



Figure 2.3: Jobs by major industry sector in Alabama, 2023*
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Chapter 3:

Economic impacts on the
Alabama economy

ATN impacts the Alabama economy in a variety of ways. The network is an employer and
buyer of goods and services. It attracts monies that otherwise would not have entered the
state economy through its day-to-day operations and business support activities.

Further, it serves state businesses by providing workforce training and services designed

to help them sustain jobs, grow profits, and stay competitive.
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In this chapter, we estimate the following economic impacts of ATN: 1) the operations spending impact
and 2) the business support impact. When exploring each of these economic impacts, we consider
the following hypothetical question:

How would economic activity change in Alabama if ATN did not exist in FY 2023-247?

Each of the economic impacts should be interpreted according to this hypothetical question. Another
way to think about the question is to realize that we measure net impacts, not gross impacts. Gross
impacts represent an upper-bound estimate in terms of capturing all activity stemming from ATN;
however, net impacts reflect a truer measure of economic impact since they demonstrate what would
not have existed in the state economy if not for the network.
Economic impact analyses use different types of impacts to
estimate the results. The impact focused on in this study e LR el il et 21 e
assesses the change in income. This measure is similar to the measure of economic
commonly used gross state product (GSP). Income may be impact since they

further broken out into the labor income impact, also known as demonstrate what would
earnings, which assesses the change in employee not have existed in the
compensation; and the non-labor income impact, which state economy if not for
assesses the change in business profits. Together, labor income ATN.

and non-labor income sum to total income.

Another way to state the impact is in terms of jobs, a measure of
the number of full- and part-time jobs that would be required to support the change inincome. Finally,
a frequently used measure is the sales impact, which comprises the change in business sales revenue

in the economy as a result of increased economic activity. It isimportant to bear in mind, however, that



much of this sales revenue leaves the state economy through intermediary transactions and costs.*

All of these measures — added labor and non-labor income, total income, jobs, and sales — are used

to estimate the economic impact results presented in this chapter. The analysis breaks out the impact

measures into different components, each based on the economic effect that caused the impact. The

following is a list of each type of effect presented in this analysis:

A The initial effect is the exogenous shock to the economy caused by the initial spending of money,

whether to pay for salaries and wages, purchase goods or services, or cover operating expenses.

This effect is only represented by labor income and sales and has zero non-labor income, as the

initial effect of ATN spending stems exclusively from its employees’ salaries, wages, and benefits,

while any other direct expenditures of ATN are reflected in the sales amount.

A Theinitial round of spending creates more spending in the economy, resulting in what is commonly

known as the multiplier effect. The multiplier effect comprises the additional activity that occurs

across all industries in the economy and may be further decomposed into the following three types

of effects:

The direct effect refers to the additional economic activity that occurs as the industries
affected by the initial effect spend money to purchase goods and services from their supply
chain industries.

The indirect effect occurs as the supply chain of the initial industries creates even more
activity in the economy through inter-industry spending.

The induced effect refers to the economic activity created by the household sector as the
businesses affected by the initial, direct, and indirect effects raise salaries or hire more people.

The terminology used to describe the economic effects listed above differs slightly from that of other

commonly used input-output models, such as IMPLAN. For example, the initial effect in this study is

called the “direct effect” by IMPLAN, as shown below. Further, the term “indirect effect” as used by

IMPLAN refers to the combined direct and indirect effects defined in this study. To avoid confusion,

readers are encouraged to interpret the results presented in this chapter in the context of the terms

and definitions listed above. Note that, regardless of the effects used to decompose the results, the

total impact measures are analogous.

Lightcast Initial Direct Indirect Induced

IMPLAN Direct Indirect Induced

4 See Appendix 4 for an example of the intermediary costs included in the sales impact but not in the income impact.



Multiplier effects in this analysis are derived using Lightcast Multi-Regional Social Accounting Matrix
(MR-SAM) input-output model that captures the interconnection of industries, government, and
households in the state. The Lightcast MR-SAM contains approximately 1,000 industry sectors at the
highest level of detail available in the North American Industry Classification System (NAICS) and
supplies the industry-specific multipliers required to determine the impacts associated with increased
activity within a given economy. For more information on the Lightcast MR-SAM model and its data

sources, see Appendix 5.



Operations spending impact

in

Employee payroll is part of the state’s total earnings, and the spending of employees for groceries,
apparel, and other household expenditures helps support state businesses. ATN itself purchases
supplies and services, and many of its vendors are located in Alabama. These expenditures create a
ripple effect that generates still more jobs and higher wages throughout the economy.

Table 3.1 presents ATN expenditures for the following two categories: 1) salaries, wages, and benefits
and 2) all other expenditures, including purchases for supplies and services. Some of this spending
takes place in the state, and is therefore an injection of new money into the state economy that would
not have happened if ATN did not exist. In this analysis, we exclude depreciation expenses due to the
way this measure is calculated in the national input-output accounts, and because depreciation
represents the devaluation of ATN's assets rather than an outflow of expenditures.®

The first step in estimating the multiplier effects of ATN's operational expenditures is to map these
categories of expenditures to the approximately 1,000 industries of the Lightcast MR-SAM model.
Assuming that the spending patterns of ATN personnel approximately match those of the average
U.S. consumer, we map salaries, wages, and benefits to spending on industry outputs using national
household expenditure coefficients provided by Lightcast national SAM. All ATN employees work in
Alabama (see Table 2.1), and therefore we consider all of the salaries, wages, and benefits. For the
other expenditure category), we assume ATN's spending patterns approximately match national

5 This aligns with the economic impact guidelines set by the Association of Public and Land-Grant Universities. Ultimately, excluding these
measures results in more conservative and defensible estimates.



averages and apply the national spending coefficients for NAICS 903612 (Colleges, Universities, and

Professional Schools (Local Government)).©

Table 3.1: ATN expenses by function (excluding depreciation), FY 2023-24

In-state Out-of-state Total

expenditures expenditures expenditures

Expense category (thousands) (thousands) (thousands)

Employee salaries, wages, and benefits $7,435 SO $7,435

All other expenditures $1,254 $2,191 $3,445

Total $8,689 $2,191 $10,880
Source: Data rovided by ATN and the Lightcast impact model

We now have two vectors of expenditures for ATN: one for salaries, wages, and benefits and another
for ATN's purchases of supplies and services. The next step is to estimate the portion of these
expenditures that occurs inside the state. The expenditures occurring outside the state are known as
leakages. We estimate in-state expenditures using regional purchase coefficients (RPCs), a measure
of the overall demand for the commodities produced by each sector that is satisfied by state suppliers,
for each of the approximately 1,000 industries in the MR-SAM model.” For example, if 40% of the
demand for NAICS 541211 (Offices of Certified Public Accountants) is satisfied by state suppliers, the
RPC for that industry is 40%. The remaining 60% of the demand for NAICS 541211 is provided by
suppliers located outside the state. The two vectors of expenditures are multiplied, industry by
industry, by the corresponding RPC to arrive at the in-state expenditures associated with ATN. See
Table 3.1 for a break-out of the expenditures that occur in-state. Finally, in-state spending is entered,
industry by industry, into the MR-SAM model’s multiplier matrix, which in turn provides an estimate of
the associated multiplier effects on state labor income, non-labor income, total income, sales, and

jobs.

Table 3.2 presents the economic impact of ATN's operations spending. The people employed by ATN
and their salaries, wages, and benefits comprise the initial effect, shown in the top row of the table in
terms of labor income, non-labor income, total added income, sales, and jobs. The additional impacts
created by the initial effect appear in the next four rows under the section labeled multiplier effect.
Summing the initial and multiplier effects, the gross impacts are $9.5 million in labor income and $1.9
million in non-labor income. This sums to a total impact of $11.5 million in total added income

5 See Appendix 1 for a definition of NAICS. Even though ATN is technically not a college, they are part of the Alabama Community College
System and provide workforce training similar to a college, thus the spending pattern of Colleges, Universities, and Professional Schools
(Local Government) was used.

” See Appendix 5 for a description of Lightcast's MR-SAM model.



associated with the spending of ATN and its employees in the state. This is equivalent to supporting
96 jobs.

Table 3.2: Operations spending impact, FY 2023-24

Labor Non-labor Total

income income income Sales Jobs

(thousands) (thousands) (thousands) (thousands) supported

Initial effect $§7,435 S0 $§7,435 $10,880 56
Multiplier effect

Direct effect $325 $275 $600 $1,254 4

Indirect effect $93 $61 $154 $339 1

Induced effect $1,689 $1,586 $3,275 $5,514 35

Total multiplier effect $2,107 $1,922 $4,029 $7,107 40

Gross impact (initial + $9,542 $1,022 311,464 $17,087 96

multiplier)
'f‘uerfj:'temat“’e uses of -$1,531 -$1,449 -$2,979 -$5,952 -33
Net impact $8,012 $473 $8,484 $12,035 63

The $11.5 million in gross impact is often reported by researchers as the total impact. We go a step
further to arrive at a net impact by applying a counterfactual scenario, i.e., what would have happened
if a given event — in this case, the expenditure of in-state funds on ATN - had not occurred. ATN
received an estimated 78% of its funding from sources within Alabama. This portion of the network's
funding came from instructional fees paid by businesses receiving ATN's services, and from state and
local taxpayer funding and other revenue sources. We must account for the opportunity cost of this
in-state funding. Had other industries received these monies

rather than ATN, income impacts would have still been The total net impact of ATN's
created in the economy. In economic analysis, impacts that operations is $8.5 million in
occur under counterfactual conditions are used to offset the

total added income, which is

impacts that actually occur in order to derive the true impact equivalent to supporting 63

of the event under analysis. .
jobs.

We estimate this counterfactual by simulating a scenario
where in-state monies spent on ATN are instead spent on
consumer goods and savings. This simulates the in-state monies being returned to the taxpayers and
being spent by the household sector. Our approach is to establish the total amount spent by in-state
businesses and taxpayers on ATN, map this to the detailed industries of the MR-SAM model using
national household expenditure coefficients, use the industry RPCs to estimate in-state spending, and



run the in-state spending through the MR-SAM model's multiplier matrix to derive multiplier effects.
The results of this exercise are shown as negative values in the row labeled less alternative uses of
funds in Table 3.2.

The total net impact of ATN's operations is equal to the gross impact less the impact of the alternative
use of funds — the opportunity cost of the state money. As shown in the last row of Table 3.2, the total
net impact is approximately $8.0 million in labor income and $472.8 thousand in non-labor income.
This sums together to $8.5 million in total added income and is equivalent to supporting 63 jobs. These
impacts represent hew economic activity created in the state economy solely attributable to the

operations of ATN.



Business Support Impact

Next, we consider the economic impact of the jobs retained and created by businesses ATN supports.
To calculate this impact, ATN provided Lightcast data on the businesses they supported in FY 2023-

24 and the number of jobs retained and created by those businesses.

3-2

3-24

-24.
















































